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and more sustainable fishing 

equipment and introducing new 

packaging methods, to launching 

circular business models. 

Because we are one of the world’s

largest seafood companies, the

Seafood Stewardship Index (SSI) 

is an important benchmark for 

us. Since 2019 the index included 

PP Group in their bi-annual 

sustainability benchmark. The 

benchmark assesses fishing 

company’s performance and 

transparency across five 

measurement areas: governance, 

supply chain, ecosystems, human 

rights and working conditions, 

and local communities. Now, and 

in the coming years, PP Group 

will actively involve the index, and 

our ranking on it, as an important 

benchmark to monitor our 

performance. 

I am even more proud of our 

people. There are more than 

7000 employees in 15 different 

countries worldwide. People 

with whom we share the same 

values: passionate, trustworthy 

and dedicated. It is our people 

who make our company thrive. 

Therefore, ensuring a safe 

working environment is our 

number one priority. 

Parlevliet & Van der Plas, 

hereafter referred to as ‘’PP 

Group’’, is one of the world’s 

largest seafood companies. 

Founded in 1950, our 100% 

family-owned concern with 

more than 7000 employees is 

dedicated to provide millions 

of people worldwide with 

affordable, healthy food every 

day. 

We do this in a sustainable 

manner, having taken corporate 

social responsibility very 

seriously for many years, 

preserving the capital in the sea 

by catching the interest only. We 

strive to ensure that all fisheries 

in which our vessels operate 

are certified against a relevant 

sustainability standard. As 

responsible stewards, we believe 

in balancing ecological, social and 

economic interests, and we are 

continuously looking for possible 

improvements. 

In this 2020 Corporate Social 

Responsibility report, we reflect 

on our activities and the impact 

we had in the past 5 years. We 

As responsible 

stewards, we 

believe

in balancing 

ecological, social 

and

economic 

interests. 

specifically focus on 2020, but 

look at various developments 

since 2016. Our CSR policy is 

structured along three key pillars: 

healthy oceans, happy planet 

and happy people, as explained 

on page 32. We’ll present where 

we stand on each pillar today, 

what we have achieved in the 

past years and what our longer 

term goals and ambitions are. The 

past year was, of course, unlike 

any other. Sustainability and 

Corporate Social Responsibility 

took a new charge due to the 

global pandemic. Large-scale 

measures were needed to ensure 

protection and health and safety 

in our operations. The difference 

in rules and measures per country 

has been challenging for an 

internationally operating company 

like PP Group. Our people 

understood that Covid-19 was 

about external and uncontrollable 

factors and together we made 

sure that in these difficult and 

challenging circumstances we 

had to do our utmost to keep PP 

Group operating. We recognize 

the immense joint effort all our 

people made together with us, 

to make the very best out of the 

situation. 

Despite the fact that 2020 was 

a year of many challenges, 

there were also many positive 

developments for PP Group. We 

have updated our Corporate 

Social Responsibility (CSR) policy. 

It was the result of a thorough 

strategic process, in which we 

discussed sustainability in our 

sector, and the role we are 

expected to play, with many 

different stakeholders. Our 

membership of the Pelagic Freez-

er-trawler Association, Europêche, 

Orthongel and AIPCE-CEP play a 

significant role in the sustainability 

efforts of a large part of our 

organization. In the agreement 

we signed with Greenpeace 

Netherlands, in August 2016, 

we committed ourselves to 

sustainable pelagic fishery 

activities and the promotion 

of sustainable fishery in the 

sector. Signing this agreement 

accelerated our sustainability 

efforts, which we had already 

started decades ago.

In addition to reducing the 

footprint of our business to a 

minimum, it is our ultimate goal 

to create a positive impact. Over 

the last year, we reduced our 

footprint by reducing the share of 

non-certified fish and by lowering 

both our absolute and our relative 

carbon footprint. With continuous 

research and improvement of our 

processes, we are continuing our 

efforts whilst building awareness 

among our employees. Our 

efforts go from developing better 

Diek Parlevliet, CEO  

Katwijk, December 2021 

A word from the 
CEO 
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Our impact in 
2020
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The sustainability strategy of PP Group is 
centered around three main pillars. 

The infographic on the next pages presents the 

biggest impact on healthy oceans, happy planet 

and happy people, achieved in the past years 

(2016 – 2020), with a  main focus on 2020. 

• Over the past 4 years, we were able to grow 

our business. This growth came along with a 

growth of our employee base of almost 50% 

between 2016 and 2020.

• Our total carbon footprint has grown with 

1,7% since 2016 (with a reduction of 13% 

in the last two years). The overall growth in 

carbon emissions is minimal compared to 

our business growth. That is why we see a 

reduction of CO2 emissions per FTE working 

for PP Group of 32%. 

HEALTHY OCEANS – SUSTAINABLE RESOURCE MANAGEMENT 

HAPPY PLANET – DURABLE SUPPLY CHAIN OPTIMIZATION 

HAPPY PEOPLE – PRODUCT INNOVATION TO ENHANCE HUMAN WELLBEING 
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“ It’s our mission to 
preserve the capital, 
and use only the 
interest.

   “

 • In 2020, our solid waste 

footprint decreased with 16%. 

 • In 2020, our total waste 

footprint increased with 46%.  

 

 

 

 

 

 

 

 

 

 

 

 • In 2020, we cut our plastic 

packaging footprint with 24%. 

 • In 2020, we started using FSC 

certified carton board (boxes) 

on our vessels.

 • The amount of waste that is 

re-used grew with 15%. 

 • We started printing our 

packaging more sustainably: 

prints are applied with wax 

instead of ink. 

 • Absenteeism rates were 7,6% in total. 

 

 

 • The total number of FTE within PP Group in 2020 was 

7162. We are proud that we have grown our employee 

base with almost 50% in the past 4 years: from 

4783 FTE in 2016. In the last year, we saw a growth 

of 3%. We are proud to offer a growing amount of 

(international) workers safe, healthy and sustainable 

jobs.  

 

 

 • We highly value human wellbeing and employee health 

and safety. As one of our bigger companies, Heiploeg 

International conducted a baseline measurement 

related to health among employees (in 2016). 

Outcomes are still being integrated in our employee 

policies.

 • We were able to offer 302 employees - especially in our 

production locations and processing units – permanent 

employment in 2020. In total, 80% of our people now 

has a contract with PP Group directly. This offers them 

more security and opportunity (to get a loan, mortgage 

and save for their pension). 

 • As a diverse and multicultural working place, our 

employees derive from all over the world, from 11 

different countries. Over 40% of the jobs we create is 

located in low-income countries, such as Suriname, 

Guyana, Ivory Coast and India.

Now, 77% of the total amount of fish was 

certified against a sustainability standard, of 

which 44% against the MSC standard. We are 

proud that we grew our share of certified fish 

in the past year with 5% (from 72% to 77%). 

The amount of fuel used by our vessels has 

been cut with 12% in the past 3 years. In the last 

year alone, we achieved a reduction of 8%. This 

is partially due to spending a little less days at 

sea (over 3% less). Still, we achieved a relative 

reduction in the amount of fuel used.   

 • When fish stocks are in a healthy state, less 

fishing effort and thus less fuel is needed to 

catch the fish.

 •  The use of the vessels is optimized due to 

better fishing plans and fishing technology. 

 • We reduced the weight of our fishing gear. 

 • We switched to low-sulphur heavy fuel, 

which resulted in a reduction of carbon 

emissions. 

 

We used 6% less electricity in the past year

In total, 1,3% of our total electricity footprint 

was derived from renewable solar energy. 

Since 2018, we cut our carbon footprint with 

13%:

BREEAM-NL certified freezing facility (>72% 

score). With energy, waste management and 

pollution scoring best. 

 • Our (in)direct emissions were 

reduced with 15%.

 • Our supply chain emissions were 

reduced with 11%.

A milestone for us: in the coming year, our French tuna company (CFTO) will offer the first MSC 

certified Skipjack tuna from the Indian ocean. CFTO was able to initiate, prepare and coordinate 

the certification process in the past year. The certification is the result of a trajectory covering 

many years, first as part of a fishery improvement project and later an intense MSC certification 

process. Independent auditors determined that is the stock is healthy, with acceptable impact on 

the ecosystem and robust management measures are in place.
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1. This is mainly due to 

the absolute increase in 

recyclable packaging. 

2. In 2020 the amount 

of recyclable packaging 

strongly increased, from 

44% to 93%. 

30% less people were absent in 2020 
compared to the year before.

In 2020, 51% of 
employees was female, 
49% was male.
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About the 
company 
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PP Group started in 1950 as a herring 
trader and then grew into a larger fishing 
company, with its own international fleet 
and consisting of seafood businesses and 
processing companies in the Netherlands, 
Germany, France, Lithuania, the Faroes, 
Suriname, Guyana and Morocco. In addition, 
the group has shareholdings in, among 
other countries, the United Kingdom, 
France, Spain, Portugal and Poland. All parts 
of the group – each with its own specific 
knowledge and technology – together 
contribute to the strength of the whole 
family business. The parts of PP Group are: 
 
Pelagic Fishing

Parlevliet & Van der Plas B.V. – Valkenburg, 

the Netherlands > A fishing company 

(established 1950), founded by Dirk Parlevliet and 

brothers Dirk and Jan van der Plas. Parlevliet & 

Van der Plas fishes mainly for pelagic fish species 

such as herring, mackerel and blue whiting in 

the northeastern Atlantic Ocean, off the coast of 

Morocco and Mauritania and in the international 

waters of the southern Pacific Ocean.

These are our subsidiaries:

Demersal Fishing 
Doggerbank Seefischerei GmbH – 

Bremerhaven, Germany > Part of the group 

since 1986. Operates mainly in fishing for 

redfish, cod and pelagic fish species.

Mecklenburger Hochseefischerei GmbH – 

Sassnitz, Germany > Part of the group since 

1998. Fishes mainly for redfish, cod and halibut 

in the waters to the west and east of Greenland 

and to the north of Norway.

GSF German Seafrozen Handelgesellschaft 

mbH – Bremerhaven, Germany > Part of the 

group since 1999. A trading company, trading in 

deep-frozen fish products (including redfish, cod, 

halibut and saithe).

Tuna Fishing
Compagnie Française du Thon Oceanique 

(CFTO) – Concarneau, France > Part of the 

Group since 2016. A producer of sustainably 

caught tuna.

Fish Processing
Ouwehand Visverwerking B.V.– Katwijk, the 

Netherlands > Part of the group since 2009. A 

producer of, among other things, soused herring, 

pickled herring, marinated and pickled herring, 

kippers, rollmops, sweet and sour herring, 

mussels and pickled liver sausage.

Dutch Flatfish B.V. – Urk, the Netherlands  

> Part of the group since 2018. Catches and 

processes flatfish such as plaice and sole. (75% 

participation)

Profish Food B.V. – Twello, the Netherlands 

> Part of the group since 2018. A producer and 

distributor of prepacked fresh and frozen fish 

products.

Euro Baltic Fisch Verarbeitungs GmbH – 

Sassnitz, Germany > Part of the group since 

2003. A processor of herring and semi-finished 

products. 

Heiploeg International B.V. – Zoutkamp, the 

Netherlands >  Part of the group since 2014. A 

processor and supplier of shrimps, prawns and 

seafood products.

Deutsche See Fischmanufaktur GmbH – 

Bremerhaven, Germany >  Part of the group 

since 2018. A processor and supplier of, among 

other things, salmon and seafood products. 

OUR FLEET

DEMERSAL

PELAGIC

SHRIMP

TUNA
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Where do we come from?
Parlevliet & Van der Plas, 
founded 1950

Katwijk residents Dirk Parlevliet and brothers Dirk and Jan van 

der Plas started a herring business. Their startup capital was 

50 Guilders and an old lorry. The three of them bought herring 

at the herring auction in Katwijk and sold them successfully in 

the domestic market. Very soon they were looking for business 

beyond the borders and they decided to invest in a boat and 

catch the herring themselves. ‘Jan Maria’ was the name of the 

first trawler that the business started using in 1959, followed in 

1967 by the first freezer trawler, ‘Annie Hillina’.

Originally, the company fished on and traded in pelagic species 

such as herring, horse mackerel, mackerel and blue whiting. 

PP Group’s growth began in the 80’s and 90’s. With the 

founding of Doggerbank Seefischerei in 1986, Parlevliet 

& Van der Plas bought a German business and then grew 

impressively and strengthened its position by taking over 

Mecklenburger Hochseefischerei (MHF) and by founding 

German Seafrozen Fish (GSF).

With the takeover of MHF, PP Group also became involved in 

fishing for demersal species such as cod, redfish and halibut. 

GSF specialises in the sale of demersal fish species that the 

group produces. In 2003 PP Group saw the launch of Euro 

Baltic Fisch.

Ouwehand Visverwerking was taken over in 2009. With this, 

PP Group took the first step in the direction of processing 

consumer products, a new area for the company. Then 

Heiploeg International and Deutsche See, both seafood 

    

processors, were acquired. As Ouwehand Visverwerking and Heiploeg 

International, Deutsche See is also a leading company that specialises in 

the entire seafood range for retail, wholesale and top-class catering.

PP Group has also established a base in France, the major tuna supplier 

Compagnie Française du Thon Oceanique was taken over in 2016. The 

group also has (not majority owned) shareholdings in France, Spain, 

Portugal, Poland, the United Kingdom, Lithuania, Latvia, Faroe Islands and 

Ivory Coast.

Since 2002, PP Group’s head office has been located in Valkenburg, South 

Holland, near Katwijk, the home of both the Parlevliet and Van der Plas 

families.

https://www.pp-group.nl/en-us/about-parlevliet-van-der-plas/pelagic-fishing
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OFFICES/PLANTS
FISHING GROUNDS

THE WORLD OF PARLEVLIET & VAN DER PLAS 
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MoroccoDoggerbank (3)
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Ivory CoastPP IJmuiden (1) Heiploeg (1)

SurinameDeutsche See (3) - Heiploeg India (11)
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Corporate Social Responsibility governance

At PP Group we believe every single employee 

has the opportunity to contribute to a more 

responsible and sustainable company. However, 

to make sure we truly embed CSR in our DNA 

and operational processes, CSR is coordinated 

and managed by a two-headed CSR team at 

PP Group level. This team is directly supported 

by and reports to the Board of Directors. 

The CSR team is responsible for developing, 

implementing and sharing the CSR strategy; for 

stakeholder engagement and for enabling the 

implementation of the strategy at PP Group 

subsidiary level. To do so, each PP Group 

subsidiary has one CSR contact person, in charge 

of rolling out the CSR strategy at company level. 

On a content level, the CSR team is supported 

by three CSR expert groups focused on the 

following topics, that are expected to be defined 

as sustainable fishing management; sustainable 

resource management; durable supply chain 

optimization; human wellbeing. 

About this report: scope, frequency

This report covers the social and environmental 

performance of PP Group and all of its majority 

owned subsidiaries as stated above in the year 

2020, with some additional reflections on and 

comparisons with the period 2015 – 2020.  

The 2020 report is our first published CSR report. 

We will publish and share a PP Group CSR report 

on an annual basis. This report has been written 

according to the reporting principles of the 

Global Reporting Initiative Standards. For the 

reference table, please see chapter GRI, page 76.  

For more information about this CSR report or 

about CSR at PP Group in general, please contact 

our CSR team at csr@pp-group.eu.
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Covid-19 Pandemic 

The year 2020 has been unlike any other year. 

The global pandemic had its impact on our 

people and the operations of our companies 

too. As an internationally operating company, 

we needed to be really careful, closely 

follow, anticipate and act proactively towards 

developments in the different countries, and 

corresponding health and safety measures. 

The vessels are isolated places, so we needed 

to take extra care. Crew changes on the vessels 

had to be minimized, in order to prevent contact 

between many different employees. Sadly we 

couldn’t prevent an outbreak on one of the 

vessels, and as a consequence this vessel and 

its crew had to be quarantined. Such situations 

were quite challenging and we grateful for the 

understanding and cooperation of our people 

to comply with all relevant health and safety 

measures. 

The situation had an impact on relationships: 

for there’s a physical distance that impacts the 

connection with workers. We ensured good 

health and safety measures on the vessels 

and the processing facilities. Every ship has a 

hospital, sufficient oxygen stored and other 

medical equipment. Also before the pandemic, 

all our captains, mates and engineers receive 

continuous medical training. Furthermore 

PP Group protected its crew members with 

hygiene measures as part of internal safety 

rules, always in accordance with relevant local 

Covid-19 measures. For both the vessels and 

the facilities, the extensive hygiene concept PP 

Group followed, has constantly been adapted to 

the latest developments. This enabled us to react 

quickly with appropriate measures. 

The insecurity of the pandemic situation 

continues today and we’re still facing changing 

measures in the different countries. Beyond our 

own operations and people, the pandemic also 

showed us the vulnerability of different supply 

chains, regions and communities. The impacts 

again revealed the importance of pillars that 

we highly value, such as (food) hygiene and 

safety, and the global availability of healthy and 

affordable foods. Mainly focused on low-income 

Protecting our employees during Covid-19  

By taking early measures focused on 

hygiene and health, we could protect our 

employees to the extent desired. Even 

though the spread of Covid-19 couldn’t 

be fully prevented, the internal protective 

measures and behavioral principles we 

set, supported us in limiting the amount 

of infections. PP Group and its companies 

provided the right information, organized 

instruction events and ensured that 

everyone was aware of the “principles 

of prevention” during the pandemic. We 

communicated infection control rules via 

flyers, digital board and display stands in 

entrance areas. In addition, we offered our 

employees rapid antigen tests and our crew 

members to get a priority vaccination in the 

Netherlands. Also, we ensured appropriate 

rules for our branches and deliveries were 

always drawn upon and sufficient room 

was always provided for, whether in offices, 

factories, lounges or working stations. When 

a space issue occurred, seat have been 

rearranged or Plexiglas dividers have been 

installed. 

communities. They depend on a specific source 

for income and food. When it comes to food 

safety, the Federal Office for Risk Assessment 

(BfR) has published a Q&A on the transmission 

of the corona virus. It states that the virus cannot 

be transmitted via imported goods, such as food, 

on the basis of current scientific knowledge 

about the routes of infection and environmental 

stability of the corona virus. Despite, Covid-19 

has had a massive impact on our business. Also 

due to the repeated lockdown of the gastronomy 

sector and the low level of business in the food 

service (events, canteens, etc.) and of course, the 

health, safety and availability of our workforce, 

causing labor issues as well. 

Find more in this report on employee health and 

safety rules on page 70-71 and how we approach 

food safety as a priority topic. 
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Inter
vie

w

For Annelies and Brigitta, CSR 
managers within PP Group, 
2020 was all about gathering 
sustainability inspiration and 
knowledge, matching ambitions 
with the increasing demands 
of stakeholders and activating 
partners within PP Group. This 
has resulted in a solid strategic 
foundation that now serves as 
a starting point for sustainable 
growth. 
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To create the CSR strategy, Annelies and Brigitta 

had to make choices on how they could best 

approach the design process of our sustainability 

strategy. The result is a strategy built on three 

main pillars: healthy oceans, happy planet and 

happy people. These topics are at the heart 

of where the biggest impact of PP Group is 

located. A whole range of initiatives have been 

launched already. An important milestone for 

the PP Group is for example being the first to 

offer MSC certified Skipjack tuna from the Indian 

Ocean. Besides that,  PP Group made health 

and safety data collection available through the 

implementation of SIS systems on already 10 

ships to have more insights and points to steer 

on. 

It was quite a challenge for Annelies and 

Brigitta to start from scratch in designing and 

communicating the first CSR strategy of PP 

Group. How did they experience it and what 

moved them? And, what makes them proud 

when they look back on the process?

“It makes us proud that we found a lot of 

enthusiasm within the group related to the topic 

of sustainability. We have created a very involved 

group of contact persons at every company 

within PP Group. This was an essential first step 

for raising consciousness about CSR within each 

company. From there, we can build awareness 

through the whole organization. We hope that 

the role of the contact persons will spread the 

word and activate others within the group. 

Together we can make our sustainability strategy 

a success. This already resulted in a few great 

CSR initiatives.” 

Setting ambitions on CSR requires adaptive 

qualities of the organization and is not a simple 

task. What do you see as the main challenges? 

“At this point, monitoring and reporting on 

sustainability is for most of the involved 

colleagues a task they have to do in addition to 

their main job. The challenge for us is now, to use 

our fullest capacity to make it happen and have 

enough time dedicated to get the monitoring 

and reporting system up and running. When 

we have the right people in the right places in 

combination with aligned policies for reporting 

but also for implementation of projects, we are 

able to speed up our progress and sustainability 

performance. Also, it then should become part 

of our culture and normalized behavior. Our 

sustainability expert groups will help in speeding 

up that process.

PP Group acknowledges a solid CSR foundation 

is important, but we want to go above and 

beyond just the basics of CSR. For example, in 

closing the waste streams. Not only by limiting 

the current amount of waste, but also by 

reusing waste such as fishing nets and use it as 

a resource for new products. To come to these 

kind of solutions, we will maintain a strong and 

pro-active focus on innovation and research. 

Looking at the future and the current trends in 

the market, stakeholders ask more and more 

frequently about our CSR ambition, goals and 

Inter
vie

w

“Our ambition is to 
make CSR integral 
part of the jobs at 

PP Group, so that all 
employees become 
CSR ambassadors.”

performance, so being transparent is key. Topics 

such as certifications and food safety will remain 

an important part of the future. But also sharing 

more information on CSR in general. Our knowledge 

workgroup with the Bubble Barrier is part of our 

response to that increasing demand.” 

How has Covid-19 impacted the development of 

the CSR strategy? 

“Of course, Covid-19 has had its impact on 

communicating the new CSR ambition to the group. 

For example, our CSR road trip could unfortunately 

not take place and we had to switch to virtual 

communication. But the resilience and dedication 

of our people and ship operations to keep the 

workplace safe and maintain the high speed of our 

operations, also has been a boost for our CSR policy 

and projects.”
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Our promise to 
the planet  

CSR vision, mission & strategy 
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The state of the world  
 

Globally, we know that we face climate change today. The effects cannot longer be denied, nor can 

solutions be pushed forward. Within the climate agreement, solid ambitions have been defined, but we 

need more action today. According to the Intergovernmental Panel on Climate Change (IPCC) report 

2021, and according to what we see around us in the world, we need to step up the game. Across 

sectors, companies need to take their responsibility and do what they can to bring their footprint to a 

minimum and reduce their GHG emissions. 

For PP Group, sustainability is intertwined in our vision. Our oceans turn the earth into a liveable place. 

They are a vital resource that we must manage well to protect the wellbeing of our planet and to fight 

climate change. The oceans provide more than three billion people with affordable and nutritious 

food. This makes it very important to manage fish stocks in the best possible way and at a level that 

they can produce sustainable yields. 

On the one hand, we are happy that the majority of fish consumed today already comes from 

sustainable stocks. On the other hand, we believe there’s a long way to go. Our industry still faces 

many challenges today that impact the health of our ocean and the planet. In general, fish stocks 

become more depleted and demand for product rises. That’s why there have been increases in Illegal, 

Unreported and Unregulated (IUU) fishing worldwide, having a negative impact on the health of our 

fish stocks. At PP Group, we turn our back against this trend and aim to keep fish stocks healthy. 

Together with large amounts of by-catch, this is a direct threat to many species. Also, when looking 

at the plastic soup in our oceans and overall human wellbeing and quality of life of different coastal 

communities, there are still many opportunities to, collectively, move towards a better and more 

sustainable industry. At PP Group, we aim to keep fish stocks and our oceans as healthy as possible. 

“The majority of fish consumed already comes from 
sustainably managed fish stocks. This proves that with solid 
management measures in place, we can protect and conserve 
our oceans.” 

We are therefore committed to making a positive contribution to how we manage and use oceans, 

seas and marine resources. We do this directly with our activities at sea, but also indirectly via our 

activities on land, from the way we process and package our fish and seafood products to the way 

we distribute them. This is how we can realise healthy and sustainable seafood systems globally. We 

believe this is crucial, to keep oceans and our planet healthy and meet the needs of our consumers 

that are increasingly looking for sustainable products, and are even more and more willing to pay for 

it (in the past 6 years, the amount of consumers that are willing to pay extra for sustainable products 

grew with over 15%1). 

Our mission  
 

PP Group strives to be a recognized worldwide supplier of top quality, nutritious and sustainable fish 

and seafood products. As a fish and seafood company since 1950, we aim to sustainably manage 

and protect marine and coastal ecosystems from pollution, and conserve the fish stocks needed to 

maintain a healthy ecosystem. We will use only the excess production or, as we like to say: preserve 

the capital and use only the interest. This will not only help us to mitigate some of the challenges that 

our oceans face, but it also enables us to keep providing the world’s growing population with healthy 

and innovative seafood products. 

“We preserve the capital and use only the interest, to mitigate 
some of the challenges that our oceans face and sustainably 
provide seafood products.”

1. https://www.statista.com/statistics/934176/share-of-consumers-willing-to-pay-extra-for-sustainable-products-in-

the-netherlands/
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HEALTHY OCEANS: 

Sustainable resource management 

HAPPY PLANET: 

Durable supply chain optimization 

HAPPY PEOPLE:

Product innovation to enhance 
human wellbeing 

Optimize our efforts to conserve, 
sustainably use and protect the ocean 
resources at sustainable levels within our 
scope of activities. While doing so, increase 
transparency throughout our supply chains.  
.  

Contributing to an environmentally 
sustainable planet, by minimizing the 
negative effects of our activities on the 
environment and climate. How? By focusing 
on durable supply chain optimization.  
Reducing our energy use, GHG emissions, 
waste and water footprint are central to 
achieve this. 

Enabling all stakeholders inside and outside 
our organization to optimize their working 
and living standards and invest in their 
wellbeing and development. 

To our consumers we offer affordable, 
healthy, high protein, food every day. For 
our own people, we are creating a safe and 
healthy workplace. 

We strive towards a circular business model. 
The target is to  reach an optimal yield 
utilizing 100% of the fish, in a variety of 
products, such as food, medicines and 
cosmetics.

OUR GOAL: 

  Striving towards even more 
sustainable certified fisheries

OUR GOALS: 

  Carbon reduction and carbon 
neutrality 

  Sustainable waste treatment 

  Sustainable packaging 

  Expand renewable energy 

 

OUR GOALS: 

  Increased human wellbeing 

  Maximize employee safety and 
satisfaction 

FOCUS AREAS: 

  Sustainable fishery 

  Innovation and research 

  Traceability

  Sustainable procurement

FOCUS AREAS:

  Energy efficiency from catch to plate

  Carbon measurement

  Waste water treatment

  Sustainable packaging and plastic 
reduciton

FOCUS AREAS: 

  Food safety and security 

  Product innovation and circular 
business 

  Sustainable product innovation

  Food safety

  Fair wages

READ MORE: CHAPTER 3 READ MORE: CHAPTER 4 READ MORE: CHAPTER 5

CSR strategy & programs  
 

We defined a clear CSR strategy and programs, with goals and focus areas. With our three programs, 

we can build a strong foundation for a sustainable future. As a group of different companies with 

different products and core processes, we do recognise however, that there will be differences in focus 

between the different companies. We embrace these differences and encourage and facilitate our 

companies to translate this group CSR strategy to their own focused CSR program.  

Impact matrix 
 

To develop our sustainability strategy we have conducted an extensive impact analysis with one single 

question in mind: where can our group make the biggest environmental and social impact? During 

this process we did not only look at our own CSR expectations and key sustainability strengths, but we 

also looked at our business from the perspective of important stakeholders: our suppliers, customers, 

partners, employees, NGOs and public domain and the United Nations’ Sustainable Development 

Goals – representing the voice of the planet, our climate and society at large. 

In this way we were able to identify the CSR topics with which we can make the biggest impact, where 

we should focus and which topics are less relevant to our business. The outcome of the impact analysis 

forms the backbone of our CSR strategy. 

  12. DIVERSITY AND INCLUSION
  13. COMMUNITY DEVELOPMENT

  GOVERNANCE
  TRANSPARENCY
  COMMUNICATION
  INNOVATION & RESEARCH

  1. SUSTAINABLE FISHERY
  2. CLIMATE (GHG and ENERGY)
  3. SUSTAINABLE SOURCING
  4. WASTE
  5. FOOD SAFETY AND QUALITY
  6. FOOD SECURITY

  7. HEALTH AND SAFETY EMPLYEES
  8. LABOUR CONDITIONS and EMPLOYEE DEVELOPMENT
  9. ANIMAL WELFARE
  10. WATER
  11. ECONOMICAL DEVELOPMENT
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HEALTHY OCEANS: 

sustainable resource management 

HAPPY PLANET: 

durable supply chain optimization 

HAPPY PEOPLE:

product innovation to enhance 

human wellbeing 

12. RESPONSIBLE PRODUCTION 
AND CONSUMPTION: 

Ensure sustainable consumption and 
production patterns

12. RESPONSIBLE PRODUCTION 
AND CONSUMPTION: 

Ensure sustainable consumption and 
production patterns

2. ZERO HUNGER: 

End hunger, achieve food security and 
improved nutrition and promote sustainable 
agriculture

14. LIFE UNDER WATER:

Conserve and sustainably use the oceans, 
seas and marine resources for sustainable 
development

13. CLIMATE ACTION: 

Take urgent action to combat climate 
change and its impacts

3. GOOD HEALTH AND WELLBEING: 

Ensure healthy lives and promote well-being 
for all at all ages

 
8. DECENT WORK AND ECONOMIC 
GROWTH:

Promote sustained, inclusive and 
sustainable economic growth, full and 
productive employment and decent work for 
all

10. REDUCED INEQUALITIES: 

Reduce inequality within and among 
countries

12. RESPONSIBLE PRODUCTION 
AND CONSUMPTION: 

Ensure sustainable consumption and 
production patterns

Sustainable Development Goals

With our CSR strategy we support the United Nations Sustainable Development Goals that provide a 

framework for government agencies, civil society, the private sector and citizens all over the world to 

work together on creating a more sustainable future. The following SDGs are most relevant for our 

business: 
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THE SUSTAINABLE 

DEVELOPMENT GOALS

Healthy oceans

Happy planet

Happy people
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Our 
achievements 
for healthy 
oceans 

Sustainable management of resources  
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A sustainable business for us means to manage and 
contribute to the health of our oceans. We believe 
human wellbeing goes hand in hand with the wellbeing, 
protection and conservation of our most important 
marine ecosystems. Our endeavour is to maintain the 
marine ecosystems, if necessary restore the marine 
ecosystems and don’t cause irreversible damage. 
This means we need to track, monitor and evaluate 
how we see, treat and manage oceans, seas and 
marine resources. This is directly related to one of the 
sustainability goals that is closest to our heart and 
business: SDG 14 Life below water. 

We see many positive developments and initiatives that are protecting our oceans. 
Vulnerable marine areas are increasingly being protected and responsibly used; policies 
are in place to encourage the responsible use of resources; and people all over the world 
are supporting such projects. Between 2003-2018 the pressure on our marine yields has 
been reduced almost by half. As PP Group, it is our ambition to take the protection of 
marine biodiversity to a higher level: by conserving, sustainably using and protecting the 
ocean resources and marine ecosystems. These efforts will positively affect biodiversity 
and contribute to limiting and mitigating the effects of climate change on the planet. With 
our strategy, we both support life below water and above.

“Oceans capture carbon for their development. Just think 

about it: mangroves, seagrass beds and salt marshes store 

ten times more carbon than continental forests.” 

– Ocean Climate2  

2. https://ocean-climate.org/en/awareness/the-ocean-a-carbon-sink/

With this CSR program we focus on our activities at sea and how we can make these more 

sustainable. 

HEALTHY OCEANS: 

Sustainable resource management 

Optimize our efforts to conserve, sustainably use and protect the ocean resources at all levels within 

our scope of activities. While doing so, increase transparency throughout our supply chains.  

OUR GOAL: 

  Striving towards even more sustainable certified fisheries 

FOCUS AREAS: 

  Sustainable fishery 

  Innovation and research 

  Traceability

  Sustainable procurement
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TOPICS GOALS 2030 ACHIEVEMENTS 2020

1. Sustainable 
fishery 

  Striving to ensure that all fisheries in 
which vessels of pp group operate 
are certified in accordance with a 
sustainable standard

  Perfectionate full traceability in our 
supply chain

  77% of our fish was certified

  We caught 23% less non-certified fish

2. Innovation 
and research 
for sustainable 
fishery

  Establishment of a group wide 
innovation department

  We are member of Orthongel, a French 
fishery association, promoting the 
interests of the French tuna industry 
and specifically in the Atlantic Ocean 
and the Indian Ocean, such as: taking 
the initiative to certify the tuna fisheries 
in which its members are involved

  We are member of the Pelagic 
Freezer-trawler Association (PFA) 
that initiates and participates in 
scientific research programs and works 
with scientific organisations globally 
to maintain a sustainable fishery for 
pelagic fish stocks. PP Group is involved 
in highly relevant sustainability research 
and innovation projects with the PFA, 
for example: PelAcoustics project, and 
Species ID project, where we develop 
tools for species discrimination

3. Sustainable 
sourcing

  Company-wide sustainable 
procurement system launched

  Development of a Code of Ethics for all 
business partners

  Strengthen our joined programs with 
partners/suppliers

  We developed a sustainable 
procurement policy and criteria.  
These are in line with the AIPCE-CEP 
Principles for Environmentally 
Responsible Fish Sourcing. It’s how 
we set specific requirements for 
sourced products within the PP Group 
companies. In 2022 this sourcing policy 
will be launched and outrolled at PP 
Group 

4. Preventing 
pollution and 
waste at sea 

  Develop environmentally friendly ships

  Reduce the amount of pollution and 
waste at sea

  We designed the protocol for 
sustainable ship design and rolled it out 
in the group 

  We implemented waste policies on our 
vessels 

  We are compliant with the Marpol 
principles to decrease air/water 
pollution towards zero pollutant release

Overview of our achievements 

“We believe that the MSC principles and a growing share of 

MSC certified products can help us forward in our ambition. 

In 2020, 44% of our certified products was MSC certified. And 

in total 77% were certified against a sustainability standard”

Sustainable fishery  

Sustainable fishing means leaving enough fish 

in the ocean, respecting habitats and ensuring 

people who depend on fishing can maintain 

their livelihoods. In fisheries, the concept of 

maximum sustainable yields is used to assess 

the safe and healthy size of fish stocks. The 

maximum sustainable yield for a given fish 

stock means the highest possible annual catch 

that can be sustained over time, by keeping the 

stock at the level producing maximum growth. 

This is how fishing can be continued in the 

long term without damaging the fish stock. The 

fishing industry always looks for innovative gear 

technologies to minimize the impact of fishing on 

the marine ecosystem. The projects that derive 

from the industry increase selectivity, reduce 

discards, provide better knowledge and improve 

survival of by-catch species in combination with 

the ecosystem and a precautionary approach. 

The avoidance of catching undersized fish 

or unwanted species has contributed to the 

preservation of biodiversity. It is our goal to 

actively support this and take initiatives to 

promote sustainable fishing practices and to 

preserve the capital, and only catch the interest. 

This is the only way in which we can continue 

to meet the demand of present and future 

generations. 

In accordance with the framework of the 

Marine Stewardship Council (MSC), we 

follow three sustainable fishing principles:  

1. Sustainable and healthy fish stocks: 

Are enough fish left in the ocean? 

Fishing must be at a level that can be 

sustained over time, so that the fish 

population can remain productive and 

healthy.

2. Minimizing environmental impact 

and keeping the ocean healthy: What 

are the impacts of our activities? Our 

fishing activities must be managed 

carefully so that other species and 

habitats within the ecosystem remain 

healthy and robust.

3. Effective fisheries management: 

Are our operations well managed? 

We comply with relevant laws and 

follow best practices in relation to 

fisheries management, governance and 

transparency.
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Innovation and research for 
sustainable fishery  

We believe system change can only happen 

when different stakeholders in the sectors 

collaborate and learn from each other. We 

share our knowledge proactively with partners 

and suppliers. Fishery improvements could 

contain working on the application of new 

nets, new tracing initiatives or meeting MSC 

sustainability standards. We work on these 

and other improvements, with our valuable 

partners, such as the Pelagic Freezer-trawler 

Association (PFA), Orthongel and Europêche. 

It’s how we make a valuable contribution to 

research and innovation. Turning our boats into 

real-time, floating research platforms, enables 

us to creating shared value out of our growing 

knowledge. 

Innovation and research initiatives as member of 

Orthongel and the PFA 

Orthongel is at the forefront to further 

improve the sustainability of the tuna fishery 

with projects in areas like scientific research, 

data collection, and biodegradable FADs. As a 

member of Orthongel, our tuna company CFTO 

is part of Fishery Improvement Projects for the 

Eastern Atlantic Ocean purse seine tuna fishery 

and the purse seine tuna fishery in the Western 

Indian Ocean. Also, we are able to contribute to 

numerous other initiatives, such as:

 • Development programme for a 

biodegradable FADs (fishing aggregating 

devices) in 5 stages.

 • Set up of an observer coverage 

programme.

 • Establishment of a framework agreement 

for scientific and technical cooperation 

focused on improving the understanding 

of marine ecosystem functioning and 

identifying and where necessary mitigating 

ecosystem impacts by fishing.  

The Pelagic Freezer-trawler Association (PFA) 

does research and works with scientific 

organisations all over the world to maintain and 

promote a sustainable fishery for pelagic fish 

stocks, both now and in the future. As a member 

of the PFA, we are involved in numerous highly 

relevant sustainability research and innovation 

projects, such as: 

 • Species ID project – developing tools for 

species discrimination.

 • Year of the mackerel project.

 • Self-sampling the pelagic fleet.

 • Fish condition project. 

Sustainable fishery on Atlantic Seabob shrimp in 

Guyana and Suriname

The bottom trawl fishery for Atlantic Seabob 

shrimp Xiphopenaeus kroyeri in Guyana and 

Suriname uses trawls equipped with both a 

Turtle Excluder Device (TED) and a Bycatch 

Reduction Device (BRD). The BRD is a Square 

Mesh Panel (SMP). We participate in research 

projects to further improve the selectivity of this 

fishery, by modifying the net configuration, TEDs 

and/or BRDs.

Sustainable fisheries on demersal species in the 

North Atlantic Ocean by Doggerbank Seefisherei

Our German company Doggerbank Seefisherei is 

active in the fisheries on demersal species (cod, 

haddock, saithe, redfish and Greenland halibut) 

in the Northern part of the Atlantic Ocean. Most 

Preservation of healthy marine ecosystems 
Like all human activities, fishing has an impact 

on our ecosystems. Our goal is to limit this 

impact and to avoid irreversible damage. With 

our sustainable fishing practices, we catch 

our fish according to sustainability standards 

and requirements. We commit ourselves for 

continuous improvement to make our fishing 

more selective, and further reduce the catch 

of unwanted species. We do this by initiating 

and participating in many activities, including: 

participating in projects to increase our 

knowledge of fish populations, taking measures 

to further increase the selectivity of our bottom 

fishery by amending the fishing gear and do 

research to reduce the possible side effects of 

the use of fishing aggregating devices (FADs) in 

our tuna fishery. 

Supply chain transparency and fighting Illegal, 

Unreported and Unregulated (IUU) fishing

PP Group has taken the lead to certify the 

fisheries in which it is involved against the MSC 

criteria, which by definition means no Illegal, 

Unreported and Unregulated (IUU) fishing. 

Our tuna is certified against the Friends of the 

Sea and MSC standard. In our sourcing policy, 

there is a strong shift towards MSC certified 

raw materials for the parts of the company that 

process and sell fish (Heiploeg International, 

Ouwehand Visverwerking, Deutsche See, 

Profish, Dutch Flatfish and GSF). As an EU based 

company, we comply with the EU regulatory 

framework that establishes a union system to 

prevent, deter and eliminate illegal, unreported 

and unregulated fishing. When operating in 

the convention areas of RFMOs, the company 

complies with the IUU measures adopted by 

these RFMOs as well. All our fishing activities 

outside EU-waters must be specifically 

authorized by the Flag Member State.

All PP Group companies have sophisticated 

traceability systems. It’s a key control mechanism 

to prevent IUU products entering the supply 

chain. Our robust tracing system provides us 

with a mechanism to comply with current and 

future regulations related to environment, 

fisheries, labor, labelling of food products and 

food safety.

The first certified Skipjack tuna 

A big milestone for PP Group is that, 

recently, we were able to offer the first 

MSC certified Skipjack tuna from the 

Indian ocean. Tuna is a commonly eaten 

fish species, and canned tuna is a popular 

product in many regions, for which mostly 

Skipjack tuna is used. In general, 60% 

of all tuna caught is Skipjack tuna. MSC 

certification enables our company CFTO to 

offer sustainably caught tuna and increase 

our total share of certified fish product 

and meet the growing need of sustainably 

caught fish in the market. As a next step, 

we will focus on growing our share of MSC 

certified tuna, both Yellowfin and Skipjack 

and expand to other fishing areas such as 

the Atlantic Ocean. 
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“Through intensive personal 

education and awareness 

raising of our customers, we 

have managed to increase 

the proportion of lobsters 

treated in an animal-friendly 

manner to almost 80%.”

of these fisheries are certified against the MSC 

criteria and Doggerbank Seefisherei is very active 

to further improve the sustainability of these 

fisheries and does so by:

 • Establishing a self-sampling programme 

for the fisheries on Greenland halibut and 

redfish. The programme hauls information, 

records species compositions and takes 

random length samples.

 • Supplying identification guides to vessels 

for faster identification of by-catches.

 • Providing data of all vessels on interactions 

with vulnerable marine ecosystems; and 

the location of fishing activities, so that 

possible interactions can be evaluated with 

more precision and maps can be produced 

to protect the vulnerable areas.  

Animal welfare  

While scientific research for the sustainable 

management of fish populations dates back 

many decades, scientific research into the 

welfare of fish is still in its infancy. This makes 

fish welfare, at this moment, a complicated 

and often sensitive topic. Developments in 

science and in the social debate are closely 

monitored in, among others, the Sustainability 

Committee of the Dutch Fish Federation and the 

European Aquaculture Advisory Council (AAC). PP 

Group is also active member of the Dutch Fish 

Federation. With our role and activities, we are 

willing to enter into a constructive dialogue with 

stakeholders. Among our activities today are:

 • Heiploeg International initiated the current 

GLOBALG.A.P. Aquaculture standard. This 

standard sets strict criteria for animal 

welfare and Heiploeg International is 

still an active member of GLOBALG.A.P. 

Aquaculture.

 • Antibiotics have not been an issue in 

Norwegian fish farming for a long time. 

Salmon are mainly vaccinated, which 

means that antibiotics are no longer used 

preventively. In general, the health of the 

fish is controlled by both veterinarians and 

the Norwegian Food Administration. In 

addition, extensive testing for antibiotics is 

carried out by manufacturers, exporters, 

importers, the EU and various agencies. 

Deutsche See also carries out analysis. 

Over the past 20 years, neither national 

nor international food control authorities 

have been able to detect traces of 

antibiotics in Norwegian salmon.

 • Most of our farmed fishery products are 

certified according to the GLOBALG.A.P. 

- the Best Aquaculture Practices and/

or the Aquaculture Stewardship Council 

standards. These standards include many 

requirements relating to animal welfare. 

Sustainable sourcing  

 • In 2020 we made a start with 

implementing a company-wide sustainable 

procurement system. This system enables 

us in our aim to adhere to the AIPCE-CEP 

Principles for Environmentally Responsible 

Fish Sourcing. 

 • We revised our Code of Ethics for all 

business partners. We will arrange 

agreement with the Code among all 

partners in the coming year. 

 • Our internal Code of Conduct was revised 

too, to be implemented company-wide. 

According the AIPCE-CEP Principles, ‘responsible 

sourcing’ means that we secure long-term 

sustainable sources of fish to provide high 

quality, nutritious food for today’s consumers 

and future generations. What ‘responsible’ 

means varies per fishery and between fish 

species. This is set out in the FAO Code of 

Conduct for Responsible Fisheries that we 

comply with. Sustainable procurement means 

that we take sustainability into account with 

purchasing decisions, alongside the conventional 

procurement criteria of price and quality. It helps 

us to engage in dialogue with stakeholders and 

also with the general public and to emphasize 

why healthy fish stocks are so important. Our 

aim is to lower our environmental impact 

and ensure regard for social issues, such as 

employment conditions via our procurement 

system. We want to work in partnerships with 

our suppliers to achieve our ambitions and 

continually improve our performance over time. 
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Preventing pollution at sea 

 • We innovate by designing new, 

environmental-friendly ships. We use best 

practices and state of the art techniques 

to lower emissions, waste streams and 

increase selectivity of fishing operations. 

We are proud to possess a modern fleet, 

and that renewal and modernization of the 

vessels allow for continuous improvement. 

 • We implemented a waste policy on our 

vessels: all our vessels have their own 

waste policy, including waste water 

procedures. Waste management plays 

a crucial role in contributing to healthy 

oceans and marine life. 

 • We continued to commit ourselves to the 

‘Green Deal for Clean Sea’. The deal is 

aimed at minimizing the impact of fisheries 

on the environment, by preventing 

pollution by garbage from ships. It 

prohibits discharge of all types of garbage 

into the sea, and states that our vessels 

will store and deliver all waste separately 

in Dutch fishing ports. 

 • All our vessels (> 45 meters) make their 

own freshwater on board, with fresh water 

generators. The water generated is used 

for drinking, cooking, washing and even 

running other machinery. The production 

of fresh water is done by using the 

evaporation method: using seawater and 

heat, and then seawater for cooling.

 • We ensure compliance with Marpol 

principles to decrease air and water 

pollution. In the coming time, we will 

take it a step further, and moving beyond 

compliance by focusing on pollution 

prevention for each waste type and zone. 

 • We are a member of the Fishing for a Clean 

Sea covenant. The covenant supports 

projects that focus on responsible waste 

management on board of our fishing 

vessels.

As a large company operating a fleet of vessels, 

dependent on the sea as a source of income 

and our stewardship, the prevention of pollution 

at sea is one of our main priorities. The major 

ship-sourced pollutants, from an operational 

perspective, are oil and oily residues or mixtures; 

chemicals and chemical residues; sewage; and 

garbage. 

We take sustainable ship and waste management 

to a higher level, by investing in innovative and 

green technologies and focusing on responsible 

management of our waste streams. Both the 

pollution and waste from fishery activities, as 

well as other relevant on-board activities. All 

food, domestic and operational waste, and waste 

from discharged fishing gear, is incorporated. 

Also, we pay attention to responsible ship design, 

and water and waste policies and management. 

These measures enable us to bring down our 

impact, related to our fishing activities and that 

potentially threaten the health and viability of 

fishery resources, keeping marine ecosystems as 

safe and healthy as possible. 

At last, we want to commit ourselves to 

protecting the ocean against further pollution. 

Our scope for pollution prevention exceeds our 

own vessels. In 2021 we will launch a partnership 

with Stichting Coast Busters, a Dutch initiative 

committed to capturing (plastic) waste at the 

river mouth before entering the sea.  

Outlook 2021 / 2022 

What’s on the roadmap for 2021 / 2022:

 • We continue our activities to make the 

fisheries in which we participate more 

sustainable, meaning it is not overfished, 

that the fishery is well managed and 

maintains the ecosystem. We aim to 

increase the percentage of products 

certified against a sustainability standard 

we source.

 • We are working on the establishment of 

an innovation department. We will work 

on setting up and further develop this 

department.

 • We will start to roll out several policies in 

the companies.

 • We will set up various CSR expert groups, 

and determine and start working out 

corresponding KPIs.

 • We will improve and expand the data 

collection program.
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Our 
achievements for 
a happy planet 

Durable supply chain optimization 
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We believe durable supply chain optimization is part of 
our stewardship responsibility. It relates to sustainable 
use of the resources of the planet. That is why we strive 
to use these resources as economically and efficiently 
as possible and commit ourselves to continuous 
improvements to minimize any negative impact of our 
activities. There are many upsides here: the fishing 
industry has an overall low carbon footprint. Compared 
to meat, it’s a sustainable protein source that is in the 
position to be a preferred choice for consumers, looking 
to fulfil their appetite by animal protein. But this only 
works if our operations are designed and managed in the 
right way, both at sea as well as on the land.

That’s why our sustainability strategy focuses on 
optimization of our supply chain: managing and monitoring 
the energy consumption and footprint of all our vessels, 
processing units, cold storage and offices – and also our 
logistics. Besides fishing; processing, packaging and storing 
are the biggest consumers of energy and water, and are 
the biggest generators of emissions and waste. We focus on 
decisions with which we can make a significant impact to reach our goals. 

“The procurement of new and improved engines for our 

vessels are a great example of decisions with big impact. It 

enables us to cut greenhouse gas emissions (GHGs) that have 

a serious impact on climate change and global warming. For 

us, this is specifically relevant, given the impact of climate 

change on marine life and ecosystems.”

With this CSR strategy we focus on our activities at land and how we can make these more 

sustainable. 

 

 
HAPPY PLANET: 

Durable supply chain optimization 

Contributing to an environmentally sustainable planet, by minimizing the negative effects of our 

activities on the environment and climate. How? By focusing on durable supply chain optimization.  

Reducing our energy use, GHG emissions and waste footprint are central to achieve this. 

OUR GOALS: 

  Carbon reduction and carbon neutrality 

  Sustainable waste treatment 

  Sustainable packaging 

  Expand renewable energy 

FOCUS AREAS: 

  Energy efficiency from catch to plate

  Carbon measurement

  Waste water treatment

  Sustainable packaging and plastic reduciton
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IMPACT PROGRAMS 

& TOPICS

GOALS 2030 ACHIEVEMENTS 2020

ENERGY 
EFFICIENCY & 
MANAGEMENT

  Catching 
  Storage
  Processing 
  Distribution 
  Management 

(offices)

  Reduction of carbon footprint per kilo 
fish

  Energy audits and 5-year plans for PP 
Group facilities 

  Expand renewable energy on group 
level

  With better fishing plans and fishing 
technology and lighter nets, we used 
6% less fuel in the past year. In the past 
3 years, this reduction is 12%

  Our energy use in 2020 was more than 
6% lower, compared to 2019, under 
slight business growth

  1,3% of our electricity footprint derives 
from renewable solar energy today

CARBON EMISSION 
MANAGEMENT 

  Annual CO2 measurement on company 
level 

  CO2 neutral offices and processing 
units by investing in carbon projects 

  Since 2018, we cut our carbon footprint 
with 13%. In the last year the decrease 
in carbon emissions was more than 8%

  Since 2016, the amount of CO2 
emissions per FTE decreased with 32%. 
In 2020, this reduction was already 11%

  Since 2016, our carbon intensity (carbon 
emissions per million of revenues) has 
reduced 37%. In 2020, this reduction 
was 7%

WASTE & WATER 
IN PROCESSING & 
PACKAGING 

  Less food waste
  Sustainable packaging
  Less plastic packaging
  Enlarging waste water treatment in our 

processing facilities  

  In 2020, our solid waste footprint 
decreased with 16%

  In 2020, we cut our plastic packaging 
footprint with 24%

  Our total waste footprint increased with 
46%, but mainly due to the absolute 
increase in recyclable packaging. 
Recyclable packaging increased from 
44% to 93%

  The amount of waste that is re-used 
grew with 15%

Overview of our achievements

3. https://ocean-climate.org/en/awareness/the-ocean-a-carbon-sink/

Energy-efficiency from catch to plate  

 • We are happy that we are reducing our 

carbon footprint relative to our revenues 

and amount of FTE. In the last year we saw 

a reduction in carbon intensity of 11%.  

 • We are happy to see a reduction in fuel 

use of 6% in 2020. Marine diesel oil and 

heavy fuel oil are associated with carbon 

emissions (equivalent) of respectively 

0,71 and 0,65 kg per liter of fuel. A 

reduction of fuel use, means a reduction of 

corresponding GHG emissions3. 

 • We are steadily growing the share of 

renewable energy production, with a focus 

on solar energy. 

 • We have launched the policy for 

sustainable construction and renovation, 

and started with the first steps of 

implementation in 2020, to be continued 

in 2021.  

The fishing industry is a relatively low-carbon 

industry, and seafood consumption can be a 

great contributor to the health of people and 

the planet. For us, the biggest challenges relate 

to the development and global availability of 

alternative and innovative green technologies 

and carbon-neutral fuels and energy sources. 

With the serious impact greenhouse gases have 

on our planet, it is crucial that we use energy and 

materials in the most efficient way and optimize 

all our processes. We do so in the following 

areas: 

MANAGING

PROCESSING 

DISTRIBUTING

STORAGE

CATCHING
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1. CATCHING: Implementing new 
technologies for energy-efficient vessels 
Today, there are little direct alternatives for 

the use of fossil fuel, that powers our vessels. 

In our aim to reduce our negative impact, we 

deploy creative solutions, such as sailing more 

economically and making energy efficient use of 

our installations on board. Also, we switched to 

low-sulphur heavy fuel. The sulphur emissions 

of our vessels have fallen considerably. Today, 

we use 14% less fuel compared to 2017. Our 

vessels have achieved valuable energy savings 

thanks to the use of innovative technologies. In 

the development of two new demersal vessels, 

innovative engines are deployed, that hold 

records for their extreme efficiency and are 

certified accordingly. Besides being extremely 

economical with fuel, the engines are quieter 

and require less maintenance. On top of this, 

the engine, the EcoControl, realizes significant 

savings in fuel, contributing to lowering our 

carbon emissions. The great advances in 

fishing technology also enable us to reduce fuel 

consumption and emissions. Ensuring optimized 

routes, and lesser movements, to find the fish 

efficiently. This is how we increased the tons of 

fish caught, per litre of fuel. The amount of fish 

caught per litre of fuel, grew with 3% in the past 

year.  

 

In addition, we are implementing these initiatives 

to increase energy-efficiency at sea: 

 

 • We optimize the use of our vessels through 

our fishing plans.

 • We are using lighter fishing nets, resulting 

in less resistance of the nets in the water 

and therefore resulting in a lower need for 

energy to drive the vessel.

 • We are working on more linear fuel 

consumption of our engines; by better 

regulation of the fuel injection, so that 

higher speeds do not lead to unregulated 

higher fuel consumption.

 • We are installing LED lighting on our 

vessels.

 • We are equipping our pelagic vessels with 

the latest type of trawl doors, which are 

used to keep the net open, at the right 

height for pelagic fishing, with the effect 

that less propulsion power is needed.

New vessels for a Happy Planet  

We are continuously working on improved vessels that enable us to reduce our carbon 

footprint, by means of less use of fossil fuels, and to protect the environment. Building newer 

and more sustainable vessels means that innovations and developments should be monitored 

continuously. New engines have better cleaning technologies and work more efficient: using less 

units of fuel per unit produced energy. Also, beyond the engines innovative technologies are 

deployed to reuse residual heat or energy and bring down our overall footprint. 

Measures that are incorporated in the building of our new ships are among others:

• Selection of latest generation fuel efficient engines (with Tier III exhaust cleaning technology). 

Meaning less grams of fuel per KWh produced energy.

• Recovery of maximum surplus energy from exhaust and cooling water of the diesel engines, 

into a common heat recovery/central heating system.

• Dual Rudders, that are optimized for high lift and low drag during towing, will allow for 

reduced rudder drag, and thereby improve fuel efficiency.

• Efficient electric winches selected. Trawl- and net sounder winches to be arranged with 

recuperation of electric energy during shooting and towing.

• Utilization of low temperature residual heat for factory/deck flushing water and elsewhere 

(where practicable).
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2. STORING AND PROCESSING: Energy 
efficient fish processing  
Energy-efficiency in our storage and processing 

facilities all over the world is one of our top 

priorities. Our Heiploeg International factory in 

Zoutkamp (the Netherlands) is a state-of-the-art 

factory in which numerous technical features 

are implemented to reduce the impact on the 

environment. The high efficiency ammonia 

cooling system enables minimization of thermal 

losses to the environment. The rooftop solar 

panels minimize the need for electricity from 

the municipal supply and deliver more than 484 

gWh energy. This equals the energy consumption 

of approximately 600 Dutch households. Based 

on these results, we will implement these 

innovations to our other storing and processing 

units, including: 

 

 • An energy management system. As part of 

the EU Energy Efficiency Disclosure, we will 

conduct annual energy audits and deploy 

energy efficiency plans per unit. 

 • Several of our companies are ISO50001 

certified: like EuroBaltic and Deutsche 

See. The management standards supports 

these company in decreasing their 

electricity and gas usage year by year. 

 • Energy monitoring and target setting. 

We measure our energy consumption 

per kilo of fish. In 2020 we reduced our 

energy consumption per kilo fish with 3%, 

compared to the year before. 

 • Each of our companies will set their own 

energy efficiency targets in the coming 

years. 

 • The state of the art insulation of our 

cold store in IJmuiden (the Netherlands), 

contributed to the substantial reduction in 

our energy consumption of over 6%.

3. DISTRIBUTING: Sustainable transport 
Sustainable transport and distribution is also 

very important to us: we have a great focus on 

the carbon footprint of our logistics. We want 

to invest in sustainability that covers the full 

scope of our activities. Transport is a very visible 

activity, that can raise awareness and inspire 

others to improve their sustainable transport 

endeavours too. Our company Deutsche See is 

investing in sustainable transport. With electric 

cargo bikes they take care of city deliveries; 

they have their own electric trucks; and their 

personnel use electric bikes to get to work. 

Also, our company Ouwehand Visverwerking 

renewed its car fleet in the last year: adding 

4 new trucks to their fleet. This enabled 

Ouwehand Visverwerking to create an average 

fuel reduction of 12,5%, under similar transport 

distances and load. This is due to the improved 

motors that are deployed, together with the 

driver’s course for our drivers.

4. MANAGING: Energy efficiency at our 
offices 
Integrating sustainability in our entire business 

means that we include our offices too. These 

might have a small share in our total energy 

consumption, but we want to practice what we 

preach. The following energy efficiency measures 

will be implemented in our offices: 

 • Energy audit and efficiency plans for our 

locations.

 • Launch a group-wide energy efficiency 

awareness campaign.

 • Encouraging the production of renewable 

energy at our facilities, and grow our 

current share of renewable energy.

 • Introduction of LED lighting in all offices.

 • Developing and launching the PP Group 

Sustainable Construction and Renovation 

policy. 

Freezing facility IJmuiden

We are proud that our freezing facility in IJmuiden has received the BREEAM-NL excellent 

certificate. BREEAM is an assessment method to determine the sustainability performance of 

buildings. The freezing facility stores and consequently further distributes frozen fish. We are 

proud to act as an international testing ground for sustainable innovations. The innovation of 

revolving doors in this cold store application resulted in an energy reduction of 15-18% already. 
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Carbon emissions management  

 • We created a data collection platform to 

annually report on our carbon emission. 

 • In the last year, we cut our carbon 

footprint with 6%. Since 2018, this 

reduction has been 13%.

Worldwide more than 25% of greenhouse 

gas emissions come from food production. 

On average, seafood has a smaller carbon 

footprint than other animal proteins. We are still 

committed to the minimization of our emissions. 

We measure the footprint of our activities, 

describe our processes and participate in 

initiatives and projects for further improvements 

in our fishing activities, processing, storage and 

logistic processes, and our offices. Conservation 

matters a lot: the more fish there are, the 

less energy we need to catch them. This also 

accounts to fuel, and therefore emissions. 

We work towards carbon reduction via energy-

efficiency measures and we are in the process 

of setting up a uniform data collection platform, 

for all companies that belong to PP Group. This 

will enable us to get a good understanding of our 

progress, and to report on our carbon emission 

results in a standardized report. This helps us 

to intervene and take appropriate measures 

where needed. To realize carbon emissions 

management:  

 • We introduce one harmonized energy and 

carbon measurement framework for all 

companies. 

 • We will increase the awareness among our 

people. 

 • We will set-up a study group, for the 

implementation and further improvement. 

Preventing pollution and waste on land  

 • We ensured a decrease in (food) waste 

over the last year(s). Our solid waste 

footprint decreased with 16% in 2020.

 • We are working on sustainable and circular 

packaging, with more sustainable printing 

technologies deployed last year.

 • We used 24% less plastic packaging 

in 2020, and increased the amount of 

recyclable packaging, from 44% to 93% in 

the last year. 

 • The amount of waste that is re-used, grew 

with 15%, compared to the year before. 

 • We work on further improvement of 

waste water treatment in our processing 

facilities. 

PP Group focuses on circular production, which 

means to us that we maximize the amount of 

processed fish, relative to our yield. This is part 

of our waste management. Part of the Green 

Deal, signed in 2016, is endorsement of the 

efforts to move towards a circular economy. 

The focus in circularity for us is on sustainable 

packaging design and reuse and recycling of 

materials. We cannot entirely avoid waste, 

therefore we aim to recover the economic value 

of it. We set goals for sustainable packaging and 

waste regeneration on a company level. 

Sustainable packaging 

We are also taking serious steps towards more 

sustainable packaging. This includes the increase 

of recyclable packaging for all our products, 

while food safety is being secured. It also 

includes the use of FSC certified carton board. 

Secondly, it means that we have mapped the 

risks with regard to the printing systems that 

Reducing waste and introducing new 

circular business models 

In order to optimize the amount of 

processed fish, relative to our yield, we 

need to use as much as possible. Also fish 

parts that are not suitable for (human) 

consumption. Therefore, our companies 

are increasingly exploring new markets 

where previously considered waste can 

be used and has value as part of a circular 

business model. Promising industries 

include the pet food industry, the cosmetics 

market, pharmaceutical market and market 

for food supplements. 

“We have achieved a 100% 

yield in our EuroBaltic 

factory. The off cuts are used 

to produce for example fish 

for the pet food industry and 

aquaculture – a beautiful 

example of circular thinking 

in our group. Also, recently 

we started selling the heads 

of the redfish for the crab 

fishing industry.” 
 
- Andreas Berthold (plant manager Eurobaltic)
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were used to print on ink-based products, in 

the past year. We switched to environmentally 

friendly products, to make the storage and 

distribution ashore and on-board safer and more 

sustainable. Today, we use wax, instead of ink, 

enabling us to use less chemical waste and no 

harmful acetone products - for cleaning of the 

ink systems. We are increasingly making the shift 

to reusable and recyclable packaging. Today, 93% 

of our plastic packaging is recyclable. For optimal 

recycling, we aim to focus on mono-materials 

as much as possible. This facilitates recycling by 

keeping waste streams as ‘clean’ as possible. Our 

company Profish Food for example, packs all 

its products in mono-packaging. Deutsche See 

has converted many plastic and PET packaging 

types to recycled PET (RPET) and carton board. 

Also in their LDPE and carton board packaging, 

material reductions of up to 14% are realized. 

It’s how Deutsche See lowers its packaging 

waste streams, and the environmental impact 

of it. Heiploeg International has focused also 

on more efficient packaging operation. While 

the packaging facility has grown, the company 

implemented a central vacuum system, with 

automatic valves and frequency controls, that 

is energy-saving compared to conventional 

techniques and different local systems used 

before. 

Reduction of plastic packaging

Since 1996, PP Group has been investing in using 

less plastic packaging. This started with using 

plastic packaging more efficiently (using foil 

machines to replace the oversized plastic bags) 

on our pelagic vessels. Then, the efficiency of 

foil use was optimized: thinner foil; less foil by 

cutting of the seals tighter to the frozen block 

of fish; and using wrapping foil that can be 

stretched by 300%. In the last year, we cut our 

plastic packaging footprint with 25%. 

At the same time, we innovated towards better 

recycling methods and using returnable packing 

systems for fresh seafood products. At Deutsche 

See alone, this resulted in a reduction of 2.7 

million expanded polystyrene boxes per year 

already. We also changed the packaging of the 

smoked fish assortment from 100% plastic to 

95% paperboard packaging. The target is to 

change the whole self-service assortment from 

plastic to eco-friendly packaging. Our company 

Ouwehand Visverwerking is using a wide range 

of PET packing materials, containing up to 25% 

recycled materials (R-PET) and Deutsche See has 

reduced its plastic packaging consumption by 

70% over the last years. We are very proud of all 

these achievements, but we will keep focusing on 

areas where we can take additional steps.

Water management 

We do not only want to practice sustainable 

wastewater management on our vessels, but 

also in our production processes. In all our 

processing units and cold stores, we make sure 

the water we use during processing leaves our 

factories as clean as it entered. The wastewater 

treatment system at Ouwehand Visverwerking 

is for example even more efficient than regular 

municipal wastewater plants. Water that is 

discharged at our Ouwehand Visverwerking 

treatment plant, easily meets the required water 

quality standards. Other advanced techniques in 

our Ouwehand Visverwerking factory include: 

 • Defrosting raw materials in air rather than 

the customary water defrosting.

 • Continuous pasteurisation of cooling 

bath water, instead of permanent water 

exchange.

 • Frozen marinade rags are slowly thawed in 

the cold store without the use of water. 

 • Longer production runs which means, it 

saves cleaning water in between. 

Other PP Group companies also invest in 

sustainable water management. For example, 

EuroBaltic has its own biological water cleaning 

system, which cleans 100% of the processing 

water to the level of drinking water quality. The 

cleaned water is pumped into the Baltic Sea 

under control of the German authorities. Our 

Heiploeg International’s factory in Morocco 

implemented a new processing technology 

through which water use was diminished from 

ca. 10 litre of chilled water to exactly 0,8 litre per 

kilo fish. As this water is chilled so, the decrease 

in energy use is equally substantial.

Waste prevention and preservation of resources  

At our companies Doggerbank and Eurofrost, we are working on creating awareness among 

our people to increasingly separate waste streams. We collect, sort and reduce waste within our 

company more and more, especially focused on materials like carton board, foils, wood (such 

as pallets), paint, solvents, electronics and metals. Our disposal partner supports us in sorting 

company waste, so that all recyclable products, materials and fibers can be recycled to raw 

materials again. It’s how we work on keeping valuable materials in the loop. The goal for the future 

is to grow our activities further in waste prevention and preservation of resources.
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Outlook 2021 / 2022 

What’s on the roadmap for 2021 / 2022:

 • We will focus on reducing our carbon 

footprint.

 • We will focus on further reducing our 

plastic packaging footprint and increase 

our % of sustainable packaging.

 • We will start rolling out several policies in 

the companies.

 • We will improve and expand the data 

collection program.

 • We are working on the establishment of 

an innovation department. We will work 

on the setting up and developing of this 

department.

 • We will set up various CSR expert groups, 

and in this way determine and start 

working out KPIs.

 • We will improve and expand the data 

collection program.
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Our 
achievements 
for happy 
people 

Product innovation 
to enhance human wellbeing 
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With both our products and the way we make them, we 
have the opportunity to contribute to peoples’ working 
and living standards and to their overall wellbeing. We 
offer affordable, healthy, high-protein food every day. 
Our core business activities ultimately contribute to the 
reduction of hunger, by working on food security around 
the world and on improved nutrition in less developed 
(coastal) communities, with a focus on Africa. With our 
products being used in food supplements, medicines and 
the cosmetic industry, we create high value for the health 
and cosmetic industry at the same time: enabling us to 
make a positive contribution to society.

Within our own organization, PP Group highly values the health, safety and wellbeing of 
its broad group of stakeholders. In our different companies, we have many employees 
that perform a wide range of jobs. They are the indispensable core of our business. That’s 
why offering good labour conditions and caring for employee development are a central 
part of our business. In addition, our (business) customers and the communities we work 
with and in are among our most important stakeholders. We want to take good care of 
all of these different groups that are inextricably connected to our organization and daily 
operations. It is our goal to increase human wellbeing with and through our products and 
maximize employee safety and satisfaction for all employees under the companies of PP 
Group. 

HAPPY PEOPLE:

Product innovation to enhance human wellbeing 

Enabling all stakeholders inside and outside our organization to optimize their working and living 

standards and invest in their wellbeing and development. To our consumers we offer affordable, 

healthy, high protein, food every day. For our own people, we are creating a safe & healthy workplace. 

We strive towards a circular business model. The target is to reach an optimal yield utilizing fish in a 

variety of products.

OUR GOALS: 

  Increased human wellbeing 

  Maximize employee safety and satisfaction 

FOCUS AREAS: 

  Food safety and security 

  Product innovation & circular business 

  Sustainable product innovation

  Food safety

  Fair wages
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IMPACT PROGRAMS 

& TOPICS

GOALS 2030 ACHIEVEMENTS 2020

FOOD SAFETY   Maintain our high food safety 
standard

  We have hygiene codes for optimal food 
safety

  We are at a minimum compliant with 
all (supra)national and local legal 
requirements on food safety and fish 
product safety

  Our shrimp processing practices are in 
adherence with GLOBALG.A.P. standards

  Our companies, like Heiploeg 
International, Profish Food and Ouwehand 
Visverwerking, have been certified 
according BRS and/or IFS food safety and 
quality standards

FOOD SECURITY    # Kilo fish sold in low income 
countries (or # households)

  We make a significant contribution to 
food security by increasing the amount 
of fish (in KGs) that is sold in low-income 
countries

PRODUCT 
INNOVATION 
FOR HUMAN 
WELLBEING

  An increased level of human 
wellbeing with our innovative 
products

  We have set up an innovation department 
for further development of our CSR and 
sustainability activities

ECONOMIC 
DEVELOPMENT 

  An increased amount of jobs and FTE 
in total, and specifically in low-income 
countries. We want as a minimum, 
maintain the amount of employment 
we create today

  >40% of the jobs we created were located 
in low-income countries

  In 2020, we were able to offer 
employment to 7162 people

  Increase of the share of contracted 
workers. In the past year, we were able 
to offer: 302 employees a permanent 
contract in 2020. Today, 80% of our 
employees has a contract under PP Group 

  We have a diverse employee base, from 
among others Morocco, Germany and the 
Netherlands. In the past years, over 30% 
of our employees are based in countries 
outside Europa, such as Morocco, the 
Faroe Islands and Suriname

HEALTH & SAFETY 
OF OUR PEOPLE

  Launch PP group-wide OHS policy
  Reduce on board and on land (near) 

accidents

  Employee health and safety are amongst 
our top priorities 

  In 2020, our absenteeism rate was 7,6% in 
total. 3,5% of all absenteeism cases was 
caused by a work related injury. 30% less 
people were absent, compared to the year 
before (the amount of absenteeism days 
was 1,5% lower)

FAIR LABOUR 
CONDITIONS  
& EMPLOYEE 
DEVELOPMENT  

  Launch of social compliance system 
and risk management

  Living wage pilot in one high risk 
country

Overview of our achievements Food safety 

 • We want to maintain and further develop 

our food safety standard in order to 

increase our positive impact

We are in a position to offer only the very best 

food products on the market. Food safety and 

quality control are embedded in the policies and 

procedures of all our companies. Taking every 

possible measure to ensure the safety, nutritional 

quality and acceptability of the delivered foods 

is on top of our list. We believe good hygienic 

practices in the handling, manufacturing and 

transportation of fish and fish products, and 

adequate refrigeration throughout, can greatly 

reduce outbreaks of fish-borne illnesses and 

reduce post-harvest losses. 

Today, we already have hygiene codes for optimal 

food safety. In our industry it is important to 

ensure the right standards for fish handling, 

processing and transportation. We therefore 

make sure adequate training of our control 

authority staff is provided by support institutions, 

and we ensure our consumers can share 

feedback. With in-house monitoring systems and 

laboratory tests, we ensure absolute food safety. 

Our companies like Heiploeg International, 

Profish Food and Ouwehand Visverwerking have 

been certified according to the major standards 

on food safety and quality management (BRS 

and/or IFS). As European companies, we have 

to comply with the strict legal framework on 

food safety. Many of our value added seafood 

products can be found on the shelves of 

supermarkets. The purchasing conditions set 

by large supermarket chains in the field of, for 

example, food safety are extremely strict.

Food security  

 • We want to increase the amount of fish (in 

KGs) that is sold in low-income countries 

PP Group offers seafood products for all types 

of customers in terms of purchasing power. We 

want to invest our time and energy in creating 

a positive impact in African communities, by 

offering highly nutritious and sustainable food 

products in these markets. There are around 1 

billion Africans, spread throughout the continent. 

In addition to selling our products on the African 

market, we donate nutritious and protein-rich 

fish products to communities in these 

low-income African countries. 

Our canned tuna, shrimps and cod can be found 

in supermarkets all over the world. Our main 

markets for pelagic products are in Western and 

Central Africa, the Middle East (mainly Egypt) 

and Asia. Pelagic fish is a healthy, affordable 

and easily transformable protein resource. 

The development of pelagic fish markets for 

human consumption by our company is a major 

success. We aim to further expand our role in 

these markets, to serve and feed a growing 

world population. To do this, our focus is on 

increasing the amount of fish (in KGs) that is sold 

in low-income countries.

On top of this, many (coastal) communities 

around the world depend on the fishing industry 

for food and income. With increasing population 

levels and climate challenges, sustainable fishing 

practices is vital to safeguard food security and 

the livelihoods of millions of people. We want 

to keep offering safe, nutritional, healthy and 

affordable seafood and fish products with low 
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environmental impact in many African countries 

and beyond.

Healthier fish products 

Consumers are increasingly looking for ways 

to live a healthy lifestyle and fish products are 

an important part of a healthy diet. To live up 

to these market developments our companies 

are increasingly developing healthy products, 

with less salt and no additives. We provide 

high-protein fish, with high-levels omega 3 fatty 

acids. Pelagic fish is essential for a good human 

health because of the large amount of vitamins 

and minerals. Also, the demand for natural, pure 

and unprocessed organic products is growing. 

Our company Deutsche See and Heiploeg 

International are even recognized market leaders 

in developing organic fish and seafood products 

such as organic shrimps and salmon. 

As part of our previously described mission to 

use 100% of our raw materials: every part of our 

product it utilized. We also explore new ways 

and sectors where our fish and seafood products 

can be of value for people, with a clear focus on 

the health industry. Many parts of a fish contain 

valuable ingredients for food supplements and 

pharmaceutical and cosmetic products, another 

way for us to put our product to use with eye on 

human wellbeing. We are continuously aiming for 

innovations to develop added value for non-food 

products that contribute to people’s health and 

wellbeing. 

Employee health and safety are our top priorities 

number one. A healthy and safe workplace 

means that we offer fair terms and conditions 

of employment, occupational health and safety 

and personal development opportunities for our 

people. We want to make sure that every person 

that works for one of our companies is protected 

in the workplace; by trying our upmost to reduce 

any risk. Involved, proud and enthusiastic 

employees are of great importance and of great 

value. That’s why we invest in our people in a 

positive way, and get good health and wellbeing 

in return. 

PP Group has several full time safety and security 

coordinators, that oversee and guard our safety 

measures, in addition to our highly qualified 

employees. It’s how we take extra care that 

safety remains priority number one. Since 2015, 

we started implementing a software system on 

our vessels to easily look up safety instructions 

and report (near) accidents for our vessels. The 

system includes safety, training, maintenance 

procedures and orders, and it has a database for 

all certificates of a vessel and its crew members. 

Our activities to realise optimal health and safety 

for our people are the following: 

• We integrate our occupational health and 

safety principles in everything we do, both on 

board and on land. 

• We prioritize health and safety measures on 

the work floor. 

Managing safety for our people

Since 2015, PP Group has been working on the establishment of a Safety Management System 

for its ships. Within PP Group, the  safety policy was given an increasingly important role since 

the start. That’s why the STAR IPS (SIS) program was introduced. This program includes modules 

for managing maintenance and repair of equipment, ordering materials, keeping up certificates 

and safety procedures and instructions for the crew. Today, its implemented on 10 of our vessels. 

Within PP Group, there’s a STAR-IPS specialist who can instruct any user and supports optimal 

implementation of the program. 

“In further developing this program, we use International Safety Management as a guideline. The 

goal of the program is to realize uniform working methods on board of the ships. Using safety 

indicators to track improvements and progress of the safety on board, including the number 

of (near) accidents. Tracking this leads to implementation of preventive measures.” states our 

Health & Safety coordinator John van Seventer. The coming years, our focus is on defining targets 

to reduce the number of (near) accidents, develop a fleet-wide risk assessment to reduce risks 

on board, adding more vessels to the STAR-IPS safety module and report the management 

periodically on progress. 
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Fair labour conditions 

As a large organization, we want to contribute 

to fair labour conditions and employee 

development. We aim to create a good, fair 

and inclusive working environment, and act 

in accordance with what we believe are good 

HR practices, fitting the size of our workforce. 

It makes our people aware of the working 

conditions and terms of employment. It appoints 

our employees to all the rights, benefits and how 

we aim to achieve a safe, healthy and fair working 

environment. As a matter of course, employment 

that is economically exploitative or harmful 

such as child and forced labour is at all times 

prohibited. We strive to ensure that all principles 

in our HR policy are safeguarded throughout the 

supply chain. 

To protect employees we ensure all workers 

in our own operations and supply chains have 

contracts that comply with core ILO standards, 

signed by the director of the company, and 

written in a language they understand. The 

labour contracts of all our employees have 

contracts that are legally binding in the country of 

work. 

Fair labour conditions and employee development

All the principles related to fair labour conditions 

and employee development in our policy are 

put to practice on a company-level. This is the 

responsibility of the HR teams of the different 

companies. These HR teams will report the 

activities and programs to the management 

team. A zero-tolerance topic for PP Group is 

child and forced labour. Child and forced labour 

are an industry-wide issue with no quick or easy 

solution. We recognise the widespread concern 

and have integrated this as a zero-tolerance 

matter in our own business operations and in 

our Code of Ethics to increase awareness on child 

and forced labour in our supply chain. 

Social compliance is becoming increasingly 

important in our sector. Having a focus on 

practices and policies to protect the rights 

of our employees and the employees in our 

supply chain is important to PP Group. One 

of the core beliefs of PP Group is that our 

employees are vital to our successes and this 

goes hand in hand with fair labour conditions and 

employee development. There are many ways 

to achieve fair labour conditions and employee 

development and therefore our initiatives can 

vary from country to country and also between 

companies. 

Health and Safety at Deutsche See 

Since 2017, we actively work on company health management and risk assessment of “mental 

stress”. The goal is to conduct surveys to register and measure the challenges, moods and issues 

of our employees. It’s how we communicate to our people that their challenges and needs are of 

great importance to us, and that we aim to listen to what they need as much as we can. We want 

to contribute to their health and optimal moods and facilitate them to do their jobs in the best 

possible way. In 2019, we focused on ergonomics with an employee health day under this theme. 

We want to enable our people to do their jobs in the best physical way too; and inform them for 

example on the impacts of carrying loads on their backs. When Covid-19 measures enable us 

again to organize physical events, we will continue these health days under themes that are of 

value for our employees. 

 

The pursuit of economic growth through employment creation and income generation should 

be balanced with protection for basic rights of workers. For any business, the workforce is a 

valuable asset, and a sound worker-management relationship is a key ingredient to the long-term 

sustainability of the enterprise. 

“It’s important for employees to be part 

of something, and to enjoy the same 

benefits as longer term contracted 

employees, which is mainly about 

security and an increased amount of 

opportunities.”

From flex to fixed

We are happy that we were able to offer more people fixed contracts in the last 

year. In total, we were able to offer 302 people a permanent contract in 2020. This 

is 78% of the 389 people we hired in total. Overall, 80% of all employees under our 

companies now enjoys the benefits of a permanent contract at PP Group. 

Within the production locations and processing units of our companies, many 

employees working under PP Group were flexible workers before. These employees 

did not (yet) enjoy the benefits of a fixed contract. It is a longer term endeavour of us 

to grow the share of employees with a fixed contract under PP Group throughout the 

years. We are happy that, over the last year, we grew the share of employees under 

fixed contracts, as mentioned above. A contract is so much more than employment. 

To our employees, it means security, more opportunities such as making it easier to 

receive a mortgage in order to be able to buy a house.  
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Economic development 

 • We are creating longer term employment 

in and outside Europe. In the past years, 

over 30% of our employees are located 

in countries outside of Europe, such as 

Morocco and Suriname. 

The companies of PP Group are located on most 

continents and operations take place in and 

around many communities. The economic impact 

PP Group companies have on these communities 

is best demonstrated by the job opportunities 

they create and the subsequent effects of these 

jobs on the local economy and trade. PP Group 

believes that sustainable development correlates 

with empowering local communities. Empowered 

local communities contribute to achieving and 

strengthening sustainability throughout PP 

Group. Therefore PP Group continues to invest 

in its relationships with local communities by 

taking responsibility for improving the lives of the 

people working and living where we operate.   

PP Group is the proud sponsor of local sport 

teams, donates fish for events and contributes 

to charities. PP Group also contributes financially 

and knowledge-wise to (fisheries) schools to 

educate the next generation. With over 7000 

employees, PP Group is a major provider of 

employment in fishing communities in many 

European countries. (e.g. the Netherlands, 

Germany, Lithuania, France etc.), but also in 

Surinam, Guyana, Mauretania and Morocco, often 

in areas where limited alternative employment 

opportunities exist. Most of our companies 

employ people from the local communities.

As a proud family-owned company, we share 

the same values; passionate, trustworthy and 

dedicated. These values are passed on from one 

generation to the other and can also be used to 

describe the employees of the PP group. There 

are many who work(ed) their whole professional 

life at the company. 

Outlook 2021 / 2022 

What’s on the roadmap for 2021 / 2022? 

 

Product innovation for human wellbeing 

• We want to further increase human 

wellbeing with our products (measured by # 

product innovations, #/ products sold). 

• We have started a division focused on 

Product Innovation for Human Wellbeing, 

and we are sharing best practices and 

lessons learned throughout PP Group. 

• We are developing a set of KPIs to measure 

the impact of our human-centered product 

innovation. 

Health and Safety for our people 

• We are further developing and implementing 

a group-wide OHS policy, including OHS and 

living conditions on board. 

• We further optimize safety policies and 

management, including OHS and living 

conditions on board,with the aim to further 

decrease the amount of on-board accidents 

and increase crew welfare. 

• We are happy that the education of our 

employees is paying off in a positive way: 

with improved health and safety data and 

less (near) accidents. Education has been 

continued in 2021. 

• We have implemented new forklifts in the 

past year that contribute to safety and 

personal comfort: better heating, cooling 

and ergonomics increases protection and 

comfortable working conditions. 

 

 

 

Fair labour conditions and employee 

development 

• We will launch a social compliance and risk 

management system. 

• We are also developing a social compliance 

system for all markets. 

• We are implementing a social compliance 

system for all our suppliers, with 

accreditations such as for example: Sedex or 

BSCI. 
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GRI
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GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

General Disclosures

GRI 102 General 
Disclosures 102-01 Name of the organization 7

GRI 102 General 
Disclosures 102-02 Activities, brands, products, and 

services 16

GRI 102 General 
Disclosures 102-03 Location of headquarters 19

GRI 102 General 
Disclosures 102-04 Location of operations 20

GRI 102 General 
Disclosures 102-05 Ownership and legal form 6

GRI 102 General 
Disclosures 102-06 Markets served 20

GRI 102 General 
Disclosures 102-07 Scale of the organization 20

GRI 102 General 
Disclosures 102-08 Information on employees and 

other workers 13

GRI 102 General 
Disclosures 102-09 Supply chain 17

GRI 102 General 
Disclosures 102-10 Significant changes to the 

organization and its supply chain 7

GRI 102 General 
Disclosures 102-11

Precautionary Principle or 
approach (ESG risk management 

model) 
 - 

GRI 102 General 
Disclosures 102-12 External initiatives - 

GRI 102 General 
Disclosures 102-13 Membership of associations 7, 40 

GRI 102 General 
Disclosures 102-14 Statement from senior decision-

maker 6

GRI 102 General 
Disclosures 102-15 Key impacts, risks, and 

opportunities (non CSR related) 33

GRI 102 General 
Disclosures 102-16 Values, principles, standards, 

and norms of behavior - 

GRI 102 General 
Disclosures 102-17 Mechanisms for advice and 

concerns about ethics - 

GRI 102 General 
Disclosures 102-18 Governance structure 16

GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 102 General 
Disclosures 102-19 Delegating authority 7

GRI 102 General 
Disclosures 102-20

Executive-level responsibility for 
economic, environmental, and 

social topics 
25

GRI 102 General 
Disclosures 102-21

Consulting stakeholders on 
economic, environmental, and 

social topics 
33

GRI 102 General 
Disclosures 102-22

Composition of the highest 
governance body and its 

committees 
-

GRI 102 General 
Disclosures 102-23 Chair of the highest governance 

body 7

GRI 102 General 
Disclosures 102-24 -minating and selecting the 

highest governance body 21

GRI 102 General 
Disclosures 102-25 Conflicts of interest  -

GRI 102 General 
Disclosures 102-26

Role of highest governance body 
in setting purpose, values, and 

strategy
7

GRI 102 General 
Disclosures 102-27 Collective knowledge of highest 

governance body 21

GRI 102 General 
Disclosures 102-28 Evaluating the highest 

governance body’s performance -

GRI 102 General 
Disclosures 102-29

Identifying and managing 
economic, environmental, and 

social impacts
33

GRI 102 General 
Disclosures 102-30 Effectiveness of risk 

management processes 40, 52, 68

GRI 102 General 
Disclosures 102-31 Review of economic, 

environmental, and social topics 40, 52, 68

GRI 102 General 
Disclosures 102-32 Highest governance body’s role 

in sustainability reporting 21

GRI 102 General 
Disclosures 102-33 Communicating critical concerns 70

GRI 102 General 
Disclosures 102-34 Nature and total number of 

critical concerns -

GRI 102 General 
Disclosures 102-35 Remuneration policies -

GRI 102 General 
Disclosures 102-36 Process for determining 

remuneration -
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GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 102 General 
Disclosures 102-37 Stakeholders’ involvement in 

remuneration -

GRI 102 General 
Disclosures 102-38 Annual total compensation ratio  -

GRI 102 General 
Disclosures 102-39 Percentage increase in annual 

total compensation ratio  -

GRI 102 General 
Disclosures 102-40 List of stakeholder groups 33

GRI 102 General 
Disclosures 102-41 Collective bargaining 

agreements -

GRI 102 General 
Disclosures 102-42 Identifying and selecting 

stakeholders 33

GRI 102 General 
Disclosures 102-43 Approach to stakeholder 

engagement 33

GRI 102 General 
Disclosures 102-44 Key topics and concerns raised 33

GRI 102 General 
Disclosures 102-45

Entities included in the 
consolidated financial 

statements 
-

GRI 102 General 
Disclosures 102-46 Defining report content and 

topic Boundaries 21

GRI 102 General 
Disclosures 102-47 List of material topics 33

GRI 102 General 
Disclosures 102-48 Restatements of information -

GRI 102 General 
Disclosures 102-49 Changes in reporting -

GRI 102 General 
Disclosures 102-50 Reporting period 21

GRI 102 General 
Disclosures 102-51 Date of most recent report -

GRI 102 General 
Disclosures 102-52 Reporting cycle 21

GRI 102 General 
Disclosures 102-53 Contact point for questions 

regarding the report 2

GRI 102 General 
Disclosures 102-54

Claims of reporting in 
accordance with the GRI 

Standards
21

GRI 102 General 
Disclosures 102-55 GRI content index 40

GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 102 General 
Disclosures 102-56 External assurance -

Management Approah

GRI 103 Management 
Approach 103-01 Explanation of the material topic 

and its boundary/scope 33

GRI 103 Management 
Approach 103-02 The management approach and 

its components 35

GRI 103 Management 
Approach 103-03 Evaluation of the management 

approach 40, 52, 68

Economic

GRI 201 Economic 
Performance 201-1 Direct economic value generated 

and distributed  -

GRI 201 Economic 
Performance 201-2

Financial implications and other 
risks and opportunities due to 

climate change
-

GRI 201 Economic 
Performance 201-3 Defined benefit plan obligations 

and other retirement plans  -

GRI 201 Economic 
Performance 201-4 Financial assistance received 

from government -

GRI 202 Market presence 202-1

"Ratios of standard entry level 
wage by gender compared to 

local 
minimum wage"

-

GRI 202 Market presence 202-2
Proportion of senior 

management hired from the 
local community 

-

Indirect Economic 
Impacts 203-1 Infrastructure investments and 

services supported  -

GRI 203 Indirect Economic 
Impacts 203-2 Significant indirect economic 

impacts -

GRI 204 Procurement 
practices 204-1 Proportion of spending on local 

suppliers  -

GRI 205 Anti-corruption 205-1 Operations assessed for risks 
related to corruption  -

GRI 205 Anti-corruption 205-2
Communication and training 

about anti-corruption policies 
and procedures 

-

GRI 205 Anti-corruption 205-3 Confirmed incidents of 
corruption and actions taken  -
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GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 206 Anti-competitive 
Behavior 206-1

Legal actions for anti-
competitive behavior, anti-trust, 

and monopoly practices
-

Environmental  

GRI 301 Materials 301-1 Materials used by weight or 
volume  12

GRI 301 Materials 301-2 Recycled input materials used  12, 59, 61

GRI 301 Materials 301-3 Reclaimed products and their 
packaging materials  12

GRI 302 Energy 302-1 Energy consumption within the 
organization 12, 52

GRI 302 Energy 302-2 Energy consumption outside of 
the organization  12, 52

GRI 302 Energy 302-3 Energy intensity 56

GRI 302 Energy 302-4 Reduction in energy 
consumption 52

GRI 302 Energy 302-5
Reductions in energy 

requirements of products and 
services 

54

GRI 303 Water and 
effluents 303-1 Interactions with water as a 

shared resource  42

GRI 303 Water and 
effluents 303-2 Management of water 

discharge-related impacts  38, 46

GRI 303 Water and 
effluents 303-3 Water withdrawal  60, 61

GRI 303 Water and 
effluents 303-4 Water discharge  60, 61

GRI 303 Water and 
effluents 303-5 Water consumption  60, 61

GRI 304 Biodiversity 304-1

Operational sites owned, leased, 
managed in, or adjacent to, 

protected areas and areas of 
high biodiversity value outside 

protected areas 

20, 42

GRI 304 Biodiversity 304-2
Significant impacts of activities, 

products, and services on 
biodiversity 

40, 44

GRI 304 Biodiversity 304-3 Habitats protected or restored  42, 43, 44

GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 304 Biodiversity 304-4

IUCN Red List species and 
national conservation list species 

with habitats in areas affected 
by operations 

-

GRI 305 Emissions 305-1 Direct (scope 1) GHG emissions -

GRI 305 Emissions 305-2 Indirect (scope 2) emissions -

GRI 305 Emissions 305-3 Other indirect (Scope 3) GHG 
emissions  -

GRI 305 Emissions 305-4 GHG emission intensity 53

GRI 305 Emissions 305-5 Reduction of GHG emissions 52

GRI 305 Emissions 305-6 Emissions of ozone-depleting 
substances (ODS)  -

GRI 305 Emissions 305-7
Nitrogen oxides (noX), sulfur 

oxides (SOX), and other 
significant air emissions 

-

GRI 306 Effluents and 
Waste 306-1 Water discharge by quality and 

destination  -

GRI 306 Effluents and 
Waste 306-2 Waste by type and disposal 

method  13, 52

GRI 306 Effluents and 
Waste 306-3 Significant spills  -

GRI 306 Effluents and 
Waste 306-4 Transport of hazardous waste  -

GRI 306 Effluents and 
Waste 306-5 Water bodies affected by water 

discharges and/or runoff  -

GRI 307 Environmental 
Compliance 307-1

-n-compliance with 
environmental laws and 

regulations
-

GRI 308
Supplier 

Environmental 
Assessment 

308-1
New suppliers that were 

screened using environmental 
criteria 

45

GRI 308
Supplier 

Environmental 
Assessment 

308-2
Negative environmental impacts 

in the supply chain and actions 
taken

46

Social  

GRI 401 Employment 401-1 New employee hires and 
employee turnover  10, 13
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GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 401 Employment 401-2

Benefits provided to full-time 
employees that are not provided 

to temporary or part-time 
employees

73

GRI 401 Employment 401-3 Parental leave  -

GRI 402
Labor/

management 
relations

402-1 Minimum notice periods 
regarding operational changes  -

GRI 403 Occupational 
Health and Safety 403-1 Occupational health and safety 

management system  71

GRI 403 Occupational 
Health and Safety 403-2

Hazard identification, risk 
assessment, and incident 

investigation 
71

GRI 403 Occupational 
Health and Safety 403-3 Occupational health services  71

GRI 403 Occupational 
Health and Safety 403-4

Worker participation, 
consultation, and 

communication on occupational 
health and safety 

72

GRI 403 Occupational 
Health and Safety 403-5 Worker training on occupational 

health and safety  70

GRI 403 Occupational 
Health and Safety 403-6 Promotion of worker health  70

GRI 403 Occupational 
Health and Safety 403-7

Prevention and mitigation of 
occupational health and safety 

impacts directly linked by 
business relationships 

70, 72

GRI 403 Occupational 
Health and Safety 403-8

Workers covered by an 
occupational health and safety 

management system 
72

GRI 403 Occupational 
Health and Safety 403-9 Work-related injuries  -

GRI 403 Occupational 
Health and Safety 403-10 Work-related ill health  68

GRI 404 Training and 
Education 404-1 Average hours of training per 

year per employee -

GRI 404 Training and 
Education 404-2

Programs for upgrading 
employee skills and transition 

assistance programs
-

GRI 404 Training and 
Education 404-3

Percentage of employee 
receiving regular performance 

and career development reviews
-

GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 405 Diversity and 
opportunity 405-1 Diversity of governance bodies 

and employees 13

GRI 405 Diversity and 
opportunity 405-2 Ratio of basic salary and 

remuneration of women to men -

GRI 406 -n-discrimination 406-1 Incidents of discrimination and 
corrective actions taken  -

GRI407

Freedom of 
association 

and collective 
bargaining

407-1

Operations and suppliers in 
which the right to freedom 

of association and collective 
bargaining may be at risk 

-

GRI 408 Child labor 408-1
Operations and suppliers at 

significant risk for incidents of 
child labor 

72

GRI 409 Forced or 
compulsory labor 409-1

Operations and suppliers at 
significant risk for incidents of 

forced or compulsory labor 
-

GRI 410 Security practices 410-1
Security personnel trained 
in human rights policies or 

procedures 
70

GRI 411
Rights of 

indigenous 
peoples

411-1 Incidents of violations involving 
rights of indigenous peoples  -

GRI 412 Human rights 
assessment 412-1

Operations that have been 
subject to human rights reviews 

or impact assessments 
70,71,72

GRI 412 Human rights 
assessment 412-2 Employee training on human 

rights policies or procedures  -

GRI 412 Human rights 
assessment 412-3

Significant investment 
agreements and contracts that 

include human rights clauses or 
that underwent human rights 

screening 

-

GRI 413 Local 
Communities 413-1

Operations with local 
community engagement, impact 
assessments, and development 

programs

68, 69, 74

GRI 413 Local 
Communities 413-2

Operations with significant 
actual and potential negative 

impacts on local communities 
68, 69, 74

GRI 414 Supplier Social 
Assessment 414-1 New suppliers that were 

screened using social criteria  -

GRI 414 Supplier Social 
Assessment 414-2 Negative social impacts in the 

supply chain and actions taken 72
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GRI Standard 

Number

GRI  

Standard Title

Disclosure 

Number

Disclosure Title  

Individual disclosure items (‘a’, 

‘b’, ‘c’, etc.) are not listed here

Reported on page

GRI 415 Public policy 415-1 Political contributions  -

GRI 416 Customer health 
and safety 416-1

Assessment of the health and 
safety impacts of product and 

service categories 
72

GRI 416 Customer health 
and safety 416-2

Incidents of non-compliance 
concerning the health and safety 
impacts of products and services 

-

GRI 417 Marketing and 
labeling 417-1 Requirements for product and 

service information and labeling  42

GRI 417 Marketing and 
labeling 417-2

Incidents of non-compliance 
concerning product and service 

information and labeling 
-

GRI 417 Marketing and 
labeling 417-3

Incidents of non-compliance 
concerning marketing 

communications 
-

GRI 418 Customer Privacy 418-1

Substantiated complaints 
concerning breaches of 

customer privacy and losses of 
customer data

-

GRI 419 Socioeco'-mic 
Compliance 419-1

Non-compliance with laws and 
regulations in the social and 

economic area
-



88

For more information about this CSR report, 
please contact our CSR team at CSR@PP-GROUP.EU

mailto:csr%40pp-group.eu?subject=CSR


Parlevliet & Van der Plas
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